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Graphic Standards Recommendations
Contacts
If you have any questions or need 
Health Alliance logos please contact 
one of our graphic designers:

Jackie Schaiper
The Health Alliance
PR & Marketing, 2 East
3200 Burnet Avenue
Cincinnati, OH 45219
513-585-6160
fax: 513-585-8084
schaipjm@healthall.com

Michelle Peters
The Health Alliance
PR & Marketing, 2 East
3200 Burnet Avenue
Cincinnati, OH 45219
513-585-6158
fax: 513-585-8084
petersm@healthall.com
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Logo Usage
Design Recommendations:

Logo usage guidelines

This section shows the logos that may be provided upon
request and explains proper usage requirements for the
Health Alliance logos. The top two logos demonstrate color
usage for a primary logo that is horizontal and in a non-
reversed situation. A one-color primary logo should always
be reproduced in black only. The bottom two logos demon-
strate color usage for a logo when it is reversed from a solid
background and an option for use on a black background

THE NON-REVERSED VERSION IS THE PRIMARY LOGO
AND SHOULD BE USED WHENEVER POSSIBLE.

A minimum amount of white space has been established
around the logo to ensure that it appears in a clear visual
field. No other object, such as type, photography, borders,
edges, etc., may appear in the white space. The minimum
border (margin) of white space around the logo must be 1⁄4
x, where x equals the width of the logo.  

When using the logo in the reversed configuration, is is highly
recommended to apply a white .5 pixel to 1.0 pixel stroke on
the words “Health Alliance” to insure proper readability.

Never photo copy a two color logo. A solid black logo
should be used for all photo copies.

2 color & 4 color usage

1 color usage

Logo reversed with white stroke and no color swash

Logo reversed with white stroke and color swash
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NOTE: For the reversed logos, the color pennant is for
use with a black reverse only.



Logo Usage
Design Recommendations:

Unacceptable logo & color usage
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Logo Usage
The Logo & Hierarchy

The Logo
The logo serves as a constant throughout all Health Alliance communications. Proper use provides
consistency and over time has built powerful brand recognition and the consumers’ association of
positive attributes with the Health Alliance. 

Hierarchy
Since the Health Alliance is built on the power of existing brands, a hierarchy system was estab-
lished to leverage the equity of each of these brands. With this hierarchy, we have built in flexibility
while ensuring continuity. Here’s how it works:

Primary - the most prominent brand. Primary brand options include; Health Alliance, the individual
hospital, Alliance Primary Care or Alliance retail based services. Alliance or hospital services may
be branded in the primary position when they are marketed directly to consumers by virtue of a
physical location, such as Senior Care Preferred Plus, Alliance Institute for Integrative Medicine
and EAP Systems.

Secondary - supports the primary brand. Research indicates the Health Alliance brand supports the
individual hospital brand, therefore the Health Alliance name will remain secondary to the hospital in
the logo. Secondary brands include: Health Alliance when used to endorse a hospital, service or
Alliance Primary Care.
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Tertiary - is used primarily in collateral and ads. The tertiary brand should be placed away from the
primary and secondary brands. This places more emphasis on the primary brand as well as allows for
the service line to appear in larger type. On premium items, the focus should be on the primary brand.
Tertiary brands include services such as heart, emergency, cancer, women and legal entities
(Physicians for Women). The preferred typeface when using a tertiary logo is Utopia Regular.

NOTE: The recommended point size for primary 
logo usage on most applications is 18 point or
1/2” inches tall for both the primary logo and the
Health Alliance Logo. This is the recommended
size but may be larger or smaller depending on
the application and use.

1/2”



Logo Usage
The Logo & Hierarchy

Hospital/Entity Logo
For applications where the hospital name is to serve as the primary brand —
endorsed by the Health Alliance (secondary brand) 
— the following design guidelines apply:
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Logo Usage
The Logos & Hierarchy
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Logo Placement
Design Recommendations:

Logo placement guidelines

Logo Placement
The logo should be placed in the bottom
1/6 of the design when possible. The top
1/6 of the design is also acceptable. The
logo can be either set to center or the
right depending on the usage and the lay-
out. If you have any questions concerning
any placement of logos or artwork, please
contact Health Alliance Public Relations
and Marketing.

These illustrations show the accepted
method of placing the logo. Please refer
to the spacing of the logo in the previous
section for placement in and around
graphics and photography.
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Hospital Signatures & Tag Lines
Hospital Signatures & Tag Line Placement

Hospital Signatures
When tagging collateral with Hospital Signatures, use either
configuration below which will be determined by the width of the
piece or publication. In wider applications a one (1)or two (2)
line tag is recommended. With thinner applications, a three (3)
line tag is recommended.The font to use will be the standard
Utopia font. Extra letter spacing will lessen the graphic impact
on the original layout of the collateral piece.

C h ri st Ho spital • Un i versity Ho spi t a l
Je wish Ho spital • St. Lu ke Ho spi t a l s

Fort Ha m i lton Ho spital • Alliance Pri ma ry Ca re

C h ri st Ho spital • Un i versity Ho spital • Je wish Ho spi t a l
St. Lu ke Ho spitals • Fort Ha m i lton Ho spital • Alliance Pri ma ry Ca re

2 Line Configuration

3 Line Configuration

C h ri st Ho spital • Un i versity Ho spi t a l
Je wish Ho spital • St. Lu ke Ho spi t a l s

Fort Ha m i lton Ho spital • Allianc e Pri ma ry  Ca re
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Tag Lines
Tag Lines should be used for the individual hospital brand image only.
Major service line campaigns may also use campaign themes or mes-
sages that support the hospital brand image. Campaign themes should
not be used as logos.

Internal Logos 
Internal initiatives may also have campaign themes or messages but
these themes should not be used as logos on consumer pieces.

Christ Hospital • University Hospital • Jewish Hospital • St. Luke Hospitals • Fort Hamilton Hospital • Alliance Primary Care

1 Line Configuration



Icon Usage
Icons for Services

Icons
The Health Alliance has allowed icons for some of our service lines.
These icons are only to be used as graphic elements (not logos) to 
enhance design. The graphic designers use them at their discretion.
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Typography
Fonts

Typography
The Utopia and Helvetica typeface families were selected for the Health Alliance and
its affiliates. Serif face Utopia was selected for use as body copy due to its readability
and versatility. The sans-serif Helvetica family is equally as versatile. It will be used in
condensed and extended versions and in a variety of character weights, and is very
powerful for headlines and subheads. Italicized type is not recommended for use
beyond accent, since it hinders readability. Letter, word and line spacing are variables
appropriate for each individual designer to establish. Utopia or Times are the recom-
mended fonts for body text of official letters.
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Brochure Templates
Design Recommendations:

2/c  Brochures
*8.5” X 11” and Bi-Fold (non-bleed)

Template #1 Template #2
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Brochure Templates
Design Recommendations:

2/c  Brochures
*8.5” X 11” and Bi-Fold  (non-bleed)

Template #4
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Template #3



Brochure Templates
Design Recommendations:

2/c  Brochures
*8.5” X 11” and Bi-Fold  (non-bleed)
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Template #5 Template #7 - generic photo/graphicTemplate #6



Brochure Templates
Design Recommendations:

4/c  Brochures
*8.5” X 11” and Bi-Fold (full-bleed)

Template #1 Template #2
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Brochure Templates
Design Recommendations:

4/c  Brochures
*8.5” X 11” and Bi-Fold (full-bleed)

Template #4
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Template #3



Brochure Templates
Design Recommendations:

4/c  Brochures
*8.5” X 11” and Bi-Fold (full-bleed)
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Template #5 Template #6 Template #7 - generic photo/graphic



Brochure Templates
Design Recommendations:

Inside Spreads for Brochure Templates

Template #1

Template #2
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NOTE: The recommended point
size for body text in brochure
applications should be 11/13 where
applicable. In some cases, the size
and leading may be reduced or
enlarged to fit the space available.



Brochure Templates
Design Recommendations:

Inside Spreads for Copy Intensive Brochure Templates

Template #3 - Copy Intensive, 4 color process

Template #4 - Copy Intensive, 2 color
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NOTE: The recommended point
size for body text in brochure
applications should be 11/13 where
applicable. In some cases, the size
and leading may be reduced or
enlarged to fit the space available.



Outdoor Templates
Design Recommendations:

Outdoor Design Templates and Logo Placement

Template#2
With reversed logo treatment

Template#1
With non-reversed logo treatment
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NOTE: When using the logo in an outdoor
application, it is highly recommended to apply a
.5 pixel to 1.0 pixel stroke on the words “Health
Alliance” to insure proper readability.



Power Point Templates
Design Recommendations:

Power Point Design Templates
800px X 600px Default Screen Size

Template#2
To be used when accent
images are associated
with presentation

Template#1
To be used when images
are not associated with
presentation

H e a l t h  A l l i a n c e

Title Area - Utopia Bold - size to fit

Subheads or Sub Ti t le Area - Utopia Re g u lar - s i ze to fit

• Utopia Re g u la r- s i ze to fit

• Utopia Re g u la r- s i ze to fit

• Utopia Re g u la r- s i ze to fit

• Utopia Re g u la r- s i ze to fit

H e a l t h  A l l i a n c e

Title Area - Utopia Bold - size to fit

Subheads or Sub Ti t le Area - Utopia Re g u lar - s i ze to fit

• Utopia Re g u la r- s i ze to fit

• Utopia Re g u la r- s i ze to fit

• Utopia Re g u la r- s i ze to fit

• Utopia Re g u la r- s i ze to fit
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Power Point Templates
Design Recommendations:

Power Point Design Templates
800px X 600px Default Screen Size

Template#4
To be used when charts
or graphs are associated
with presentation

Template#3
To be used when larger
images are associated with
presentation

H e a l t h  A l l i a n c e

H e a l t h  A l l i a n c e
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Newsletter Templates

Associate Banner Templates

24

Design Recommendations:

Newsletter Banners



Newsletter Templates

Standard Usage Template
Custom Masthead developed by 
each department at 6.5” x 1.75”
11” X 17” folded to 8.5” X 11”, no bleed

Associate Usage Template
8.5” X 14” Legal Size - 2 Color, no bleed
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Design Recommendations:

2/c Newsletters
11” x 17” folded to 8.5” x 11” Standard Usage Template
8.5” X 14” Associate Newsletter Template 



Newspaper Ads
Design Recommendations:

Black & White Newspaper Ads
for Education & Screening
Vertical, Square and Horizontal

Recommendation
When designing newspaper or
trade ads, the clipping paths from
the brochure templates should be
used with photos.  

26



English/Spanish Collateral
Design Recommendations:

Accordion Folded 8-1/2” X 11” Brochures

English/Spanish Usage and Position
When using an English/Spanish version for print materials, the English and Spanish
side will be on opposite sides when possible (see illustration). An Accordion fold will
be necessary to allow either version to be continuous on each side. 
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Web Design Templates
Design Recommendations:

Template for Web Applications

Web Design Template
Graphics applied to web applica-
tions should follow all other guide-
lines outlined in this document. 
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Secondary Page Design

Portal Page Design



Photography Standards
Design Recommendations:

Photographic Styles

Medical 2 by Comstock
103 Images, 28MB,

8.5x11" 300dpi

Couples by BananaStock
100 Images, 35MB, 10x15"

300 dpi

Volume 113: Pregnancy
& Babies by Photodisc

99 Images, 48MB,
11x17" 300dpi

Empty Nest by Creatas
65 Images, 50MB 11 x 17

inches JPEG 300dpi

Seniors & Healthcare
by John Foxx

80 Images, 40MB,
8.5x11" 300 dpi

Signature Series 17: Everyday
Twosomes by Photodisc

100 Images, 28MB, 
8.5x11" 300dpi

Recommended Stock
Photography Links

www.istockphoto.com
www.fotosearch.com
www.photostogo.com

www.bananastock.com
www.photodisc.com
www.creatas.com

www.photoessentials.com
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When using stock photography,
it is highly recommended to use

upbeat or positive images
where possible.

Photographic images should
not be reproduced in duotone

or spot color. Images should be
reproduced in grayscale and

full color only.



Color Palette
Design Recommendations:

Color Guidelines

PMS 279 
Alliance

Black PMS 2572 
Women’s

PMS 248
Seniors

PMS 326
Cancer

PMS 185
Emergency

PMS 207
Heart

PMS 3145
Behavioral

PMS 540
Neuroscience

PMS 346
Orthopedics

Primary Colors Service Colors

Service Line Colors

Open Colors (Primarily for 2-color use)

PMS 618

PMS 130 Process
Blue

Rubine
Red

PMS 452
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PMS 2627PMS 141 Warm
Gray 8

Accent Colors (For 2-color and 4-color use)

PMS 308 PMS 228

PMS 289 PMS 577

PMS 651

PMS 428



Paper Recommendations
Design Recommendations:

Paper Guidelines
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Recommended Paper Stock

Stationary
Starwhite Tiara Smooth Finish 
24# Writing
A-2 Envelope
A-6 Envelope

Signature Stock
Finch 
80# Text
65# Cover
80# Cover

Spectrum
White 20#
White 60# Offset

Envelopes
White Wove Regular #10
White Wove Window Left/Right
White Wove Regular # 9
White Wove Regular 6 x 9
White Wove Catalog 9 x 12

Card Stock
Pegasus Commercial 



Stationery Uses
Design Recommendations:

Tertiary Brand Stationery Guidelines
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Transplant Surgeons
Steven M. Rudich, MD, PhD
Surgical Director
Joseph Buell, MD
Mark Thomas, MD
E. Steve Woodle, MD

Transplant Hepatologists
Guy Neff, MD, Medical Director
Fredrick Weber, Jr., MD
Stephen Zucker, MD
Nyingi Kemmer, MD

Transplant Anesthesia
Mary Clare Hill, MD, Director
Diann Bridenbaugh, MD
Renee Davis, MD
Harry Johnston, MD
JPLawrence, MD
Leonard Lind, MD
Yongi Zhu, MD

Transplant Pathology
Alison Koehler, MD
Yuri Nikiforov, MD

Nurse Coordinators
Maryetta Bass, RN, MSN, CCTC
Donna Flannery, RN, MSN
Carolyn Roshinsky, RN, MSN

Social Workers
Jennifer Nabel, MSW, LISW
Darlene Neal, MSW, LISW

Dietitian
Beverly Borjas. RD, LD

Pharmacists
Jill Martin, PharmD
Rita Alloway, PharmD, BCPS

Research Coordinator
Mike Alonzo

Data Coordination
Leslie Trumbull
Jane Benjey

Financial Counselor
Erin Dougherty

Administration
Paul Volek, 
Administrator
Karen Hess, RN, MS, ACNP
Clinical Director

Administrative Coordinator
Elaine Isabel

Transplant Assistants
Vernon Callaway

Medical Secretary
Sherry Krause

L i v e r  T r a n s p l a n t  P r o g r a m

Liver Transplant Office
ML0773

234 Goodman Street
Cincinnati, Ohio  45219-2316

513-584-9999
Fax 513-584-4166

www.health-alliance.com



Uniform Uses
Design Recommendations:

Uniform Guidelines
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Wo m e n ’s  Hea l th  Serv ices

W o m e n ’ s H e a l t h  S e r v i c e s


